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Updates

Sample Information
Sample information under the ‘Green Shield’
icon near the reporting title (see screenshot)

When sampling is in affect, you’ll see a
message at the top of the report that says 'This
report is based on N% of sessions.'

To the right of that message, you can now
select one of two options to change the
sampling size:

m Greater precision: uses the maximum
sample size possible to give you results
that are the most precise
representation of your full data set

m Faster response: uses a smaller
sampling size to give you faster results

Your data automatically refreshes using the
new setting. Your preference is saved across all
of your reports but resets after you close
Analytics.

Report shortcuts

Shortcuts to reports can now be found under
the Customisation tab under ‘Saved Reports’.
To save a report just click the ‘Save’ button and
name it.

Tip: If you need to look up metrics all the time
for the same page you can save it as a shortcut.
The report configuration is saved and all you'll
need to do is change the date range when you
need use. If you tweak the report you can over
save the report or save it as a new one.

Save, Share or Export

Options to Save, Share or Export a report has
now been moved above the date range option
and are more visually accessible.

The ‘Add to Dashboard’ feature has been
removed. | will update this post once more
information is available about this feature.

Basic GOV.UK Data Studio Dashboard

The following dashboard can be used for users
with no Google Analytics access. A Google
account is required to view and use:

Click on the ‘Green Shield icon’

Pages e 44— 1o see or choose ‘Sample’ information

O

Explorer |

This report is based on 100% of sessions. Learn more

Greater precision «

Faster response

v Greater precision

Find out more information about Data Sampling in
Google Analytics:
https://support.google.com/analytics/answer/26371

92

Dashboards
Custom Reports
Custom Alerts
Unsampled Reports

Custom Tables

B save < SHARE ok, EXPORT

12 Jun 2017 - 11 Jul 2017

https://datastudio.google.com/open/0B6 _eMePoDI

KUDZgNnBWazY1UVU



https://support.google.com/analytics/answer/2637192
https://support.google.com/analytics/answer/2637192
https://datastudio.google.com/open/0B6_eMePoDl_KUDZqNnBWazY1UVU
https://datastudio.google.com/open/0B6_eMePoDl_KUDZqNnBWazY1UVU
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How to login

Bookmark the following link to login to the interface:
www.analytics.google.com

Select 'Analytics' from the Sign-in drop down menu.

Then click on the 'Grey Avatar ' e icon in the top right corner and select 'Government
Digital Service' - you will then see the following view you have access to.

e Personal Accounts
_ GOV,UK IS here! % Government Digital Service
| ' Welcome to Google Analytics
i Your personal Analytics accounts are listed here

To access accounts linked to organisations, click (@ in the header. Learn More

Most GOV.UK users will only have the GDS organisation option.

To switch back to other views you have access to click e in the header. Any account that
isn’'t linked to a Google 360 Suite will be grouped under Personal Accounts.

If you have access to a department’s own GA account (example: DVLA) then you will have
that option listed.

I E Government Digital Service

#51  Driver and Vehicle Licencing Agency

e Personal Accounts



http://www.google.co.uk/analytics
http://www.google.co.uk/analytics
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Google Analytics Navigation
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Google Analytics metrics - What do they mean?

Unique page views: This represents the number of visits in which that page was viewed. So, if a
user visits a page 5 times during their browsing session, it will show up as one unique pageview in
Google Analytics.

Page views: This is a count of every time that page was viewed. Repeated views of a single page
are also counted.

For example, if someone visits page X, then goes to page Y and then page X again, then page X will
be shown having 2 pageviews (and one unique pageview).

Page views vs Unique page views (UPV): UPV gives you the number of visits where the page was
viewed. A high number of Page views compared to UPVs can indicate that users are having trouble
finding what they need.

Session: A session sometime called ‘visits’ is defined as a group of interactions one user takes
within a given time frame on GOV.UK. Google Analytics defaults that time frame to 30 minutes.
Meaning whatever a user does on GOV.UK (e.g. browses pages, downloads resources, purchases
products) before they leave equals one session.

Entrances: This is the number of entries by visitors into the pages of your website. A high proportion
of entrances to unique page views is good, as it indicates that the page is well optimised for search
engine optimisation (SEO).

Bounce rate: A bounce is where a user only views one page on a site, and then leaves. This can be
a good thing, if they find what they need straight away. Example: If a user lands on a transaction
start page and the transaction takes longer than 30 minutes to complete, that will also be counted as
a bounced visit. Bounce rate is calculated as a percentage of entrances.

Exit rate: Exit rate is the percentage of people who left the site from that page. Exits (user) may have
viewed more than one page in a session. That means they may not have landed on that page, but
simply found their way to it through site navigation or on site search. %Exit is calculated by dividing
exits into page views.

Avg time on page: Provides a guide to how engaged users are with your page.

This metric should be used with caution! — it ignores any visits with bounces or exits (which can’t
be measured) and only calculates the average time for users who click through to another page.
Google Analytics also has no way of telling if the user has additional browser tabs open and if they’re
actively engaged with a different page within their browser window. As a general rule, the lower the
% Exits rate, the more representative the average time on the page will be.

New vs. Returning Visitors: New visitors are those users that have not visited your site before the
time period specified, while returning visitors will have made at least one visit to at least one page on
your site previously

Keywords and Search Terms: Keywords refer to traffic from search engines (organic search),
whilst Search term refers to on site search (on-site search).

(not provided): This is where keywords that are withheld by Google (or other search engines) are
grouped. Currently, around 80% of organic search traffic is categorised as ‘not provided’.

(not set): A direct visit or a referral from another site and Google Analytics wasn’t able to identify.

Landing page: The page a user begins their visit on GOV.UK; quite simply, how they ‘land’ on
GOV.UK.
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How to report on your content

Using Organisation IDs

Department/Organisation content under www.gov.uk/government/...

an unique ID.

is tagged with

If you don’t know your Org ID you can find the unique ID by looking at the HTML
source code and searching for the following tag/word govuk: or analytics

e L R R WO TE e e T

Wk e | - P = o ol e il AP e

2234 TeeTelfbs45aet Jli‘ﬁi-ll:’u»'-bl"(‘-dBfUcl':'iTahll‘J"'fL-’!llb k’13E3;nb‘ 9c3.cea” /><goript:
,il-t_-:u]-:‘n. uk/ "]U'-’I'-':I' nment/asgets/frontend/bagse-ieB-£393aed7311153a4525celaaeab2 i

media="gcreen

1'-[—"*L pa://asseta.digital.cabinet-office.gov nt/Sasi
[endlf ]|--><mata names m#:'l"‘c‘.4-’.__-"_:'..L‘:-r'_l-"J..id.__-:.r'l-*' contents="% d
Cmeaka { " {® ¥ ] Py

name="govukirenderina-avolication

Departments start with D: <D123>

contant="whitehall

Agencies or Public bodies start with E: <Exxx>

To look up content by Org ID Navigate
to Behaviour > Site content > All
pages

Don’t forget to check that you’re
looking at the correct date range. You
can also compare with a previous date
range.

Click on the Secondary dimension
drop-down, and then type in org. Click
on organisation. Google Analytics will
then insert an extra column into your
report.

For data pre- 2 June 2015, select the
Custom Variable Value 09 instead.

0

BEHAVIOUR  ffemmmn

Overview
Behaviour Flow

v  Site Content 4——

Content Drilldown
Landing Pages

Exit Pages

1 Nov 2013 -30 Nov 2013

Date Range: Cusiom - I

1 Mov 2013 - | 30 Nov 2013

Compare to: [ recs o 7]

Apply

Secondary dimension = Sort Type:
Crg

~ Custom Dimensions

Organisation
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Unique Page Avg. Time on Bounce Rate
Page Organisation Page Views e s Entrances % Exit
4,909,954 3,691,960 00:01:34 2,190,978 44.01% 35.54
% of Total: 1.81% % of Total: 1.93% Avg for View: % of Total: 2.69% Avg for View: Avg for V
(270,665,135) (191,140,500) 00:01:24 81,345,932) 51% 304
(11.549 (-9.28%) (18.2
1, ‘BcemmenvorgRniasionsien-te | Lpoes 396,394 (s.07%) 302689 (3:20%) 00:00:41 | 260,446 (1189%) 12.83% 13z
venue-customs
2, lgovernmentiorgenisationslcompa g | gaze> 261,893 (533%) 203,154 (550%) 00:0028 188784 (pez%)  1002% | 114

Click on advanced next to the filter box

o edvences V| © | =

ol
I
;
"

Change the drop-down to Matching RegExp, type org ID e.g <EA34> into the text
field and click apply.

Include [ ] I Matching RegExp I

and

+ Add a dimension or metric

Apply | Cancel

You can edit the advanced filter, and | Page
add another dimension by selecting Benencions
‘Add a dimension’ e.g Page, and filter  Page )

that to match, for example news, to get

- Site Usage
only your news pages

Avg. Time on Page

Page Value

Page Views

Unique Page Views Q)

To only get pages which your organisation has published, type in *<your org ID>
into the filter box.
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Look up analytics on a page (URL)

Navigate to Behaviour > Site content > All
pages

BEHAVIOUR -«

Overview
Behaviour Flow

v Site Content 1‘——
Content Drilldown
Landing Pages

Exit Pages

Don’t forget to check that you’re looking at

the correct date range. You can also 1 Nov 2013 - 30 Nov 2013

compare with a previous date range. Date Range: [ Cosnm 7]
Compare to: [ = e 7]

.'-‘-[lﬁh-l

Then paste your URL path into the search box and press Enter to run the report. NB: do not

include the url prefix http://www.

Unique Page Views Avg. ime o Bounce Rate
Entrances Y Exit

Primary Dimension: Page Page Tite Content Grouping: None Other

Secondary dimension ~ | Sort Type: | Default -

B e[z [x[m

Page Page Views + Page

Advance

You can use Regular expressions (RegEx) to look-up multiple page’. If you have section of
content that appears under the same URL path you can use a RegEx to get a report on all
the pages.

Example:

www.gov.uk/government/statistics/water/page-1
www.gov.uk/government/statistics/water/page-2
www.gov.uk/government/statistics/water/page-3
www.gov.uk/government/statistics/water/page-4

You copy the duplicate URL into the advance box and then add the RegEx . * at the end

/government/statistics/water/.*

.* (dot asterisk) RegEx means it will grab anything after the URL (where it is placed)

' See Regular Expressions Glossary page 35


http://www.gov.uk/government/statistics/water/page-1
http://www.gov.uk/government/statistics/water/page-2
http://www.gov.uk/government/statistics/water/page-3
http://www.gov.uk/government/statistics/water/page-4
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Tracking links and downloads

A quick way to look up document download, external link or email link data is by starting

with the page the file(s) or link sits on

Go to Behaviour > Events > Top Events BTl BEHAVIOUR <
Overview
Behaviour Flow

L Site Content

»  Site Speed

»  Site Search

v Events ‘——
Overview
Paqes
Events Flow

»  Publisher
Experiments

Select the Event Category: Event Category
e Download Link Clicked for
document download tracking 1. [External Link Clicked |
2. ScroliTo

3. |Download Link Clicked |

e External Links Clicked for external
. . 4. browser-check
link tracking.

5. user salisfaction_survey

e Mailto Link Clicked for clicks on 1% A

o 12.  Print Intent
email links.

13. searchBoxFilter

(This is currently about the 15th most

14. userAlerts:LocalTransaction

popular event category so doesn’t [5. Waito Link Ciickes |

show on the first page-) 16. licensingUserJoumey:downloadFormPage
17.  multivariatetest_cohort_registerToVote_rateLimit_201606_20pc_2m
18. userAlerts:place
19. licensingUserJoumey:submitApplicationPage

20. ppServices
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Then select Secondary Dimension menu

Secondary dimension ~ Sort Type: | Ded

and search and select Page St

= Behaviour

Exit Page

Landing Page

Page Depth )]

Page path level 1

f Page path level 2

Page path level 3

3| [_| Display as alphabetical list

Once selected go the advanced link near the search field

From the drop down menu make sure Page and Exactly matching are selected in both

drop-down menus and then paste the page URL into the field:

Primary Dimension: Event Action Eventlabel Other

Secondary dimension: Page « | Sort Type: | Default - [ i, advanced

- Exactly matching fuidance/rohs-complian

Include

» Dimensions

+ Add a dimel

Page

» E-commerce
' Event

! Site Usage

ance

Event Action

Display as alphabetical list

Click Apply. You'll then should see the download data for that page.

Remember to then select your date range for the data you want to see.

e External link and Download tracking data is only available from 12 August 2015
onwards.

o Email link tracking data is only available from 22 February 2016 onwards
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What metrics to use?

Two metrics are available when looking at external link, download and email tracking. It’s

important to understand the difference. It's similar to pageviews vs unique pageviews.

Total events is a raw count of the number of times that event was triggered. If someone

clicks a link 5 times in a session total events will register 5
Unique events will only count a single event.

Unique events is usually the best option but you need to think through what ‘unique’ means

in context.

To learn more about tracking links and downloads using dashboard or custom reports see
‘Advanced Reporting Techniques guide’.

2 Google Analytics Advanced Reporting Techniques
https://drive.google.com/open?id=0B3PA6H33k4UESmMVrROXCS2F1aHc



https://drive.google.com/open?id=0B3PA6H33k4UESmVrR0xCS2F1aHc
https://drive.google.com/open?id=0B3PA6H33k4UESmVrR0xCS2F1aHc
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How to export or email reports
Export

You can export your data by selecting Export at the top of the report and selecting the
format you want.

Analytics exports the report as it is currently displayed on your screen, so make sure that
you've applied your desired date range, the number of line date and report settings.

Click Export, below the report title.
Select one of the export formats:

Csv

TSV

TSV for Excel

Excel (XLSX)

Google Sheets

PDF

Unsampled Reports have to be requested via Zendesk.

Your file is generated automatically and available in the download directory on your

computer.

Pages

Email Export  Add to Dashboard Shortcut

y C3V
| o TSV
c- X TSV for Excel
Explc X Excel (XLSX) -
il Google Sheets
Pagi
i Unsampled Reportew
[ I

A PDF
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Email a report
Open the report you'd like to email - (report as it is currently displayed on your screen)

Click Email, below the report title.

1. The email address you used as your login is listed in the From field.

2. Inthe To field, enter a comma-separated list of email addresses.

Change the default subject, and select the attachment format and frequency
(Note: Once is a one-off report and is emailed straight away and the Time Zone is
USA time).

4. If you selected a frequency other than "Once" in the previous step, click
ADVANCED OPTIONS and select an Active for period. For example, if you
selected "Daily" in the previous step, and an Active for period of "1 month", the
email will be sent daily for a period of one month.

You must enter text in the the text field (body of your email).
Click Send.

Email Report: Pages x
From nikki.miller@digital.cabinet-office.gov.uk
To | nikki.miller@digital.cabinet-office.gov.uk, anne.carm@digital.cabinet-office. gov..
Subject | Google Analytics: Pages
Attachments 3 C5V ~ |PAGES
Frequency ' weekly ~ = Dayof Week:| s n 7 SO [ [y (R o [

r ADVANCED OPTIONS

Send Cancel Add to an existing email

To edit you schedule email go to Admin at the top and select Scheduled Emails

EI Scheduled Emails
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Click on the subject link to open the email interface to amend your email list, edit the

subject/body text or change the frequency

Under Actions you can stop or extend your email schedule.

Subject Frequency

Email Test Google Analytics: Pages Weekly, Mon

Recipients Start Date End Date
nikki.miller@digit.... 10 Aug 10 Feb Acti =
office.gov.uk 2015 2016 | stions |

Extend

Delete
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How to look-up Keywords

Navigate to Acquisition > Campaigns > Organic Keywords

Q,  Search reports and help

Organic Search Traffic

AUDIENCE Customise Email Export =  Addto Dashboard  Shorteut

All Users
76.00% Users

7*  ACQUISITION -

+ Add Segment

Overview
Explorer
» Al Traffic
Summary  Site Usage E-commerce
> AdWords

b resninh annsnlL NN Users = VS Selectametric

15

8 May 2017 -12 May 2017

This report is based on 100% of sessions. Leam more | Greater precision » §F

Day Week Month &4 %

»  Social ® Users
¥ Campaigng <_ 1,000.000
All Campaigns —
Paid Keywords 500,000
Cost Analysis 9 May 10 May 11 May 12 May
E EEHAVIOUR Primary Dimension: Keyword Source Landing Page Other
M CONVERSIONS Secondary dimension > | Sort Type: | Default ~ Q| advanced [ @ = |2 =00
Look-up keywords by Organisation ID
Select Secondary dimension, then type “Org’ in the search box and select the
Organisation dimension.
Explorer
Summary Site Usage GoalSet1 GoalSetd4 E-commerce
Sessions * V5 Select a metric Day Week Month
@ Sessions
4,000,000
2'000,000
L]
B May 15 May 22 May 28 May
Primary Dimension: Keyword Soucs LandingPage Other
sary Gmens SoriType: Defoull ~ Q advanced B © = T
Organisation| i
Behaviour
~ Custom Dimensions
Organisation
——— Bounce Rate  PagesiSession  Avg. Session
Sessions + o New Users Duration

59,054,373 25.60% 47.07%

15,120,703

1. (nol 52,319,968 (2a.60% 2596% 13,681,348 (89.82% 47.04%

Display as alphabetical Bt

2. universal ppbmatch 281,384 (0w 29.45% 82,862 (0.55%) 85.70%

Click on the advanced near the search link

3.41 00:03:27

g

342

00:03:32

129 00:01:15
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Primary Dimension: Meyword Source Landing Page (Oihor =

Secondary dimension: Organisation >  Sont Typa:  Defaul -

The advanced search will open, with Keyword already selected you will need to select
Organisation

Change the drop-down to Matching RegExp, and type in your Organisation ID e.g <D25>
in the box.

Primary Dimensicn: Keyword Source Landing Page  Other -

Sacondary dimension: Organisation ~  Sori Typo:  Default ~ i Gl.

+ Add a dimension or metric -

Primary Dimension: Keyword Source Landing Page Other =
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Then click + Add a dimension or metric, select Exclude, Keyword and then select
Matching RegExp and type in not set|not provided (the | is on the keyboard above the \).

inciude - | [5100 | | MatcningRegExp | | <D12>
and

Exclude D J Matching RegExp . not set|not provided|
and

+ Add a dimension or metric

This gives you your top keywords for your all your pages.

1. national insurance contributions =D25= 816  (p.95%)
2. stamp duty rates =[25= 768 (0.89%)
3. child benefit form <D25= 738 (0.86%)
4. hmrc =D25= G660 (0.77%)
5. tax calculator <D25= 623 (0.72%)
6. national insurance rates =025= 593 (0.69%)
7. hmrc tax cakculator <025= 411 [0.48%)
8. inheritance tax threshold =<D25= 303 (0.asw)

Look-up keywords by page

To find out keywords used to find a specific page, same as above click from the Secondary
dimension menu, select the Search Destination Page dimension.

Then click on advanced near the search link

The advanced search will open, you will then need to select Search Destination Page and

Matching RegExp from the drop-down menus and then paste your Page URL into the box
and then click Apply.
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How to look-up Search Terms (on-site/GOV.UK
search)

BEHAVIOUR

Overview

Navigate to Behaviour > Site Search > Search Terms

Behaviour Flow

[ Site Content

> Site Speed

v SiteSearch ffm—
Overview

Usage

Search Pages

Look up Search Terms by Organisation ID

Select Secondary dimension, then type ‘Org’ in the e D
search box and select the Organisation dimension. G, orgerteston

[+

52

Click on the advanced search link

The advanced search will open, with Organisation already selected. Change the

drop-down to Matching RegExp, and type in your Organisation ID e.g <D12> in the box

and then click Apply.

18
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Look up Search Terms for a page

Select Secondary dimension, then type
‘Page’ in the search box and select the

Search Destination Page dimension. W il
Com >

Landing Page

@
Mext Page Path @
@

Page Depth

Previous Page Path @

[ | Second Page @

i | Start Paoe {"]|

.| [C] Disptay as alphabetical list /

Click on the advanced search link

The advanced search will open, with Search Destination Page already selected. Change
the drop-down to Matching RegExp, and type in the URL of the page you want to look up,
then click Apply.

Secondary dimension: Search Destination Page =~ | Sort Type: | Default ~

include = | [ ool o S | Maching RegExp | | /bank-holidays

and

| + Add a dimension or metric ~ |

Apply | Cancel

You will then get a list of search terms for the page.
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How to create a Segment

To make a segment click + Add Segment.

Audience Overview

Email  Cxport ~  Add to Dashboard  Shortout

O All Sessions
100.0

Overview
Sessiona VS, Select a metric

@ Sessions

4,000

This report is based on 82.614 sessions {100% of sessions). Learn more

Aug 24, 2014 - Sep 23, 2014 ~

Slowes respore, grealer precision = | 8Y

Hourly Day Week Month

Sessions Users

82,614 70,645
e | s
Avg. Session Durabion Bounce Rate
00:02:17 47 44%

A |

Pageviews

418,092
i N

% New Sessions

81.55%

May 13 May 10

Bages | Session

5.06

To open the Segment builder select + NEW SEGMENT.

Audience Overview

Email Export v  Add to Dashboard Shorteut

All Sessions

SR o

Share segments

Segment Name

Al

Syslem

Custom =
Stared

Selected

m tancel

$100+ Visitors

13 - 34 age groups

2013 Apnl cohort

3544

adwordstest

All Sessions

April 2014 Cohort

Ask

This report is based on 79,405 sessions (100% of sessions). Leam more

Choase segment from st

Created

Mar 14, 2013

MNov 7. 2012

Jun 26, 2013

Sep2. 2013

Jdund 2014

Jun 4, 2014

Sep 18, 2013

W Mew Visitor B Returning Visitor

View

20

Aug 24, 2014 - Sep 23, 2014 ~

Modified

Feb 24, 2014

Jun 20, 2013

Jun 26, 2013

Sep 2, 2013

Jun 4, 2014

Jun 4, 2014

Sep 18, 2013

Actions

Actions

Actions

Actions

Actions

Actions

Actions

Actions

Stower response, greater precision + | @1

4
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Under the Conditions screen, add the Custom Variable Value 09 and add your orgnisation
ID.

cGDs E ﬂ Cancel Preview

Demographics Conditions

Segment your users and/or their sessions according tc

rding tx 3 or multi-session conditions
Technology according to 3 ulti-session conditions

Behaviour Filter Sessions ~ Include ~

Date of First Session Custom Variable (Value 09) ~ contains = <0OT1056>

Traffic Sources — OR AND

Advanced

= + Add Filter
|:> Conditions

Sequences

then click on the ‘OR’ button to add a new filter condition.

Conditions

S-ZEQIT BNl YOUr USars and/or ther Sassions accord ng to single or mult-session conditions.

Filtar Sessions = Include -

Custom Variable (Value 09) - contains - =OT1066>

n

+ Add Filter

Under the Dimensions menu, type in org and then select the Organisation dimension.

Conditions

Segment your usaers and/or their sessions according to single or multi-session conditions.

Filtar Sessions = Include =

Custom Variable (Value 08) .  contains .  <OT1056>

Custom Variable (Value 09) -

| = Custom Dimensions

contains

- OR AND

| Organisation

Display as alphabetical list

Type in your Department ID in the field and then Save.
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El)- -

Conditions
Segment your users and/or their sessions according to single or multi-zession conditions.

Filter Sessions * Include -

Custom Variable (Value 09} . contains - =0T1056>

Organisation - | Contains =0T 1056= ) = OR AND
I l

+ Add Filter

Enter a name for the Segment and then Save.

‘:> ‘GDS o) “ Cancel Preview
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How to create Report Shortcuts
Shortcuts are a good way to save reports which you have to look-up regularly. The

reporting configuration is saved, and all you have to do is change the date range when
viewing, if you change the configuration you just over save the shortcut.

You can save any report you make into a shortcut by scrolling to the top of the page
(report), and clicking on Save.

B save =, SHARE vty EXPORT

12 Jun 2017 -11 Jul 2017

Choose a memorable name and then hit OK.

= = A —
Save Report * I

Save the current configuration of this report to a saved report. All customisations, including
advanced segments, secondary dimensions, sorting, etc. are enforced whenever yvou view the
saved report. Learn more [

Enter a name for this saved report:
Audience Overview

OK Cancel

You can find saved reports shortcuts under the Saved Reports section in the left hand
menu under the Customisation menu.

B CUSTOMISATION
Dashboards
Custom Reports
Custom Alerts
Unsampled Reports

Custom Tables
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Generic dashboards you can import and customise

Generic dashboard:

Based on the performance platform
https://www.google.com/analytics/web/template?uid=bsUCnkMbQyisFuujtWYpBg

Content dashboard:

Useful for departments shows top 10 pages of News, Publications, Speeches etc.
https://analytics.google.com/analytics/web/template?uid=nvLfL L 9zTp6y6Vp0 mM85NA

To import into your account, first log into Google Analytics and then click on the links
above, then select the view 1a. GOV.UK - Main Profile

A Dashboard configuration was shared with you.
Please choose a view from your Google Analytics account to import this configuration.

Select a view -
Search

- B www.gov.uk

1a. GOV.UK - Main Profile

Your imported Dashboard can be found under the Customisation menu on left hand side

A HOME

Custom Reports

Shortcuts

Unsampled Reports

Custom Tables

To add your Organisation ID hover over the top of an existing widget, until you see the
pencil icon, next to the X.


https://www.google.com/analytics/web/template?uid=bsUCnkMbQyisFuujtWYpBg
https://analytics.google.com/analytics/web/template?uid=nvLfLL9zTp6y6Vp0_m85NA
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Click on the pencil.
Unigue visitors to org. content @ X

0

The widget settings will open in a new window

Type in your ID into the field and then save

B BT MR RN ERe ARARAL

Gty show ul | Begins With k) /governmentinews

Only show ﬂ [ | Begins With

Aol o EMe-

NB: These Dashboards will only collect data from 2 June post switchover to Universal
Analytics.

For pre switchover data you will need to change the Organisation Custom Dimension back
to Custom Variable Value 09.

If you have the space, (you can create up to 20 dashboards), you can have one dashboard
for pre June 2 and another for post June 2 by duplicating the dashboard and changing the

Organisation Custom Dimension to Custom Variable Value 09 under each widget.

To copy a dashboard click on Share and select Share template link

Share ~ Email Export~

o Share template link

Se
o0 &* Share in Solutions Gallery

Make sure the Share template link is selected and then click the Share button

e Settings

Select a method for sharing GDS, OTC ®
A

(@2 = Share template link )
Generate a URL forth® object tempiate. Shara the URL so that other users can implement the same object configuration. Learn mora

ar Share in Solutions Gallery
5 Share this template with the public in Solulions Galiery. Once it's shared, other users can find the lempiate in Soiutions Gallery and Ji the same ig ion. Leam more

flag S
ik Cancel

annel Groupings

You will then be presented with a link to copy into a new browser window and
import into your account.


https://www.google.com/analytics/web/template?uid=xh6EY1cxQ8i-eGqJ4bc1zA
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Copy the URL below to share x

o You are only sharing configurations. No traffic data is being shared.

@T“MWHM@

Paste this link into an email or M.

Under Dimensions menu, type in 09 and then select the Custom Variable Value 09 and
then Save.

L]

_| og| e

-+ | custom Variabie (Key 09) —

Custom Variable (Value g L

] o
o

Display as alphabetical list

Basic GOV.UK Data Studio Dashboard

The following dashboard can be used for users with no Google Analytics access. A Google
account is required to view and use:

https://datastudio.google.com/open/0B6_eMePoDI_KUDZgNnBWazY1UVU
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Sharing Dashboards (and other assets)

There is a Share button at the top of each of your dashboards, but you can share all of your
dashboards, custom segments and custom reports in just one link.

27

Click on the Admin link on the left hand side of analytics user interface, then scroll down to

the last item on the right hand side of the page.

Q  DISCOVER

Under the View menu, scroll to the bottom and
select Share Assets.

UA - 2. Depts and policy - ALL

BB View Settings

™ Goals

Y Fiters

W E-commerce Settings

PERSONAL TOOLS & ASSETS
Segments
Annotations

il Attribution Models

=| Custom Channel Groupings

= Private Channel Groupings
<] BeTA

¥ Custom Alerts

[ Scheduled Emails

1 Shorteuts

Scheduled Unsampled
Reports

—
C Share Assets
'M——H“'Fl

You can then select the Assets (dashboards, segments and custom reports) you want to

share, by checking the box next to the asset name.

You can share more than one asset at a time.
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Once checked click the Share button.

Share Assets
Delete Import from Gallery

i Marne Typa Creation Date
Charity Commission Segment 5 May 2015

@ GDS Segment 1 May 2015
D3 Segment 29 Apr 2015
@ oTCc Segment 29 Apr 2015
GDS Dashboard Dashboard 27 Apr 2015

Default Channel Grouping GA Channel Grouping 1 Jan 1970

Make sure the Share template link is selected and then click the Share button

» Setings = =

Select a method for sharing GDS, OTC
(53

@0 = Share template link
Generate a URL forthd object tempiate. Share the URL so that other users can implement the same object configuration. Leam more

A Share in Solutions Gallery

8 Share this template with the public in Solutions Galery. Once it's shared, other users can find the in ians Gallery and ii the same figuration. Leam more

flod
Cancel

annel Groupings |

You will then be presented with a link to copy into an email to share.

Copy the URL below to share x

o You are only sharing configurations. No traffic data is being shared.

ttps:fwww google.comfanalytics/webltemplate Yuid=PIfdkC1SByIKIn3v4BmxQ

Paste this link into an email or M.

Recipients of the link will need to click on it or copy and paste the link into a browser
window and then follow the on screen instructions (Tip: The recipient should log into
Google Analytics before clicking on the link)
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All they need to do is select the view (profile) for the dashboard to be imported example 1a.
GOV.UK - Main Profile

Please choose a view from your Google Analytics account to import this configuration.

o A Dashboard configuration was shared with you.

Select a view -
Search

- BN www.gov.uk

1a. GOV.UK - Main Profile
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Custom Reports
1. Building Custom Reports

Building your own custom reports is a good way to learn how dimensions and metrics work
together and can give you a different overview.

Custom Reports

+ New Custom Report + New Category Import from Gallery

Build a basic report

1. Select the Customisation menu and then Custom Reports.

2. Click +New Custom Report from the top of the table.

3. If you don’t see this option, select Custom Reports > Overview in the left
navigation.

4. Enter a Title.

Select a report type Flat Table

General Information

Title | New Custom Report —
Report Content

ReportTab x [EEECETTELRIE

Mame | Report Tab Duplicate this tab

Type Elplnrevaeriny Funnel BETA

Dimensions

Filters - optional

+ add filter

Views - optional

All views associated with this account

©  1viewselected -

Save Cancel

1. Select Dimension you want to look up e.g Page by clicking Add Dimension
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DM oS !

If you are unsure what the a dimension or metric is you can click on the ? mark to find out.
The Google Dimensions & Metrics Explorer is also a good tool to use to match dimensions
to the right metrics:

https://developers.google.com/analytics/devguides/reporting/core/dimsmets

| . page|

= Behaviour

Destination Page

Exit Page

Landing Page

MNext Page Path

® [Olio/ie]ie)

Page

Page Depth

Page path level 1

o) [®]

2. Select the Metrics you want to see for the pages, by clicking Add Metrics - see the

image below to for basic metric examples

i Entrances/Page Views 5 + add metric

Filter the dimension you want to see

1. +add filter to limit the report to specific dimensions.
To look up all your department page:

Select the Custom Dimension and select Organisation and then add your Org ID in the
field

Filters - optional

Iinclude ¥ | WeIGETTEETT] - Regex ~ ‘<D12>

OR
To look up a specific page:


https://developers.google.com/analytics/devguides/reporting/core/dimsmets

GDS - Performance Analysis

Select Page and then add the page path in the field.

Filters - optional

Include ~

+ add filter

2. Then select Save

Views - optional

All views associated with this account

'@‘ 1. GOV UK {Entire site - Filtered) -

Save Cancel

2. How to export Custom Reports

You can export a report into range of formats. Click on the export button at the top and

select the format you want.

Edit Emall Export~ Addto Dashboard Shortcut

y CSV
All
0.0 Ny
Report Tab X TSV for Excel
X Excel (XLSX)
i@ Google Sheets

Previous Page F
Unsampled Export

1. [lgovern -studies
A PDF

2. lgovern -studies

Exact ~

/new-state-pension

32
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3. Import basic Custom Reports

Here are some generic reports that can be created within Google Analytics (GA). Make sure
you are logged into Google Analytics before clicking on the links.

How to import

Select the view (profile) for it to be imported into e.g 1a. GOV.UK - Main Profile

A Dashboard configuration was shared with you.
Please choose a view from your Google Analytics account to import this configuration.

1. GOV.UK (Entire site - Filtered) -

GDS Dashboard

The custom report will be imported under Customisation left hand menu under the
Customisation menu.

#A HOME

1] Al ATy B A AT b

- CUSTOMISATION ‘_—
Dashboards
Shortcuts

Custom Alerts
Unsampled Reports

Custom Tables

Click ‘Edit’ to change/add the URL path to the page you want to look up.

18. Ext Link Tracking by Page

Email Export ~ Addto Dashboard Shortcut
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4. Custom Report templates

Name of

Report

On-page
search terms

for a page

Traffic sources
by Page
(which channel
users arrive

from)

Traffic from
social media
channels by
Org ID

Search Engine

Keywords

Link to report

https://www.google.com/analytics/web/templat
e?uid=8eyhvb1pSCGdicPTGx8 rA

https://www.google.com/analytics/web/templat

e?uid=ikA62VYES-WUP06IGLxJKg

https://www.google.com/analytics/web/templat

e?uid=xHkcbyuRQI6DpnP5m-uewA

https://analytics.google.com/analytics/web/tem

plate?uid=bftVIINBQ S PAGpMJ474A

Notes

Find data on specific

search terms for a
page

1. Click on 'Edit' (top
left corner)

2. Enter your URL
slug before the /A in
the Landing page
field

3. Click Save

Data on the traffic

sources on a specific

page
1. Click on 'Edit' (top

left corner)

2. Enter your page
slug in the Page filter

3. Click Save

Data on a specific to
Org

1.Click on 'Edit'(top
left corner)

2. Enter your Org ID
in the Organisation

filter

3. Click Save

1.Click on 'Edit' (top

left corner)
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https://www.google.com/analytics/web/template?uid=8eyhvb1pSCGdicPTGx8_rA
https://www.google.com/analytics/web/template?uid=8eyhvb1pSCGdicPTGx8_rA
https://www.google.com/analytics/web/template?uid=ikA62VYES-WUPo6lGLxJKg
https://www.google.com/analytics/web/template?uid=ikA62VYES-WUPo6lGLxJKg
https://www.google.com/analytics/web/template?uid=xHkcbyuRQI6DpnP5m-uewA
https://www.google.com/analytics/web/template?uid=xHkcbyuRQI6DpnP5m-uewA
https://analytics.google.com/analytics/web/template?uid=bftVIjNBQ_S_PAGpMJ474A
https://analytics.google.com/analytics/web/template?uid=bftVIjNBQ_S_PAGpMJ474A
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Previous Page https://www.google.com/analytics/web/templat
e?uid=ib2L6Y aTcmHaiBJoBmkMQ

Next Page https://analytics.google.com/analytics/web/tem
plate?uid=0IWcgg-HSSa8NPPItNIVEA

External Link https://analytics.google.com/analytics/web/tem
Tracking by plate?uid=Z-Hny2JNQOUGBkJCc2rXTXA

Page*

External Link https://www.google.com/analytics/web/templat
Tracking by e?uid=gq9TTzHipSYqrUMdvOIHfUA

Link*

2. Enter your page
slug in the Landing
Page filter

3. Click Save

1. Click on 'Edit' (top

left corner)

2. Enter your page
slug in the Previous

Page filter

3. Click Save

1.Click on 'Edit' (top

left corner)

2. Enter your page
slug in the Page filter

3. Click Save

Data on the external

links on a specific

page

1. Click on 'Edit' (top

left corner)

2. Enter your page
slug in the Page filter

3. Click Save

Data on a specific
external link

1. Click on 'Edit'(top
left corner)

2. Enter your FULL

external link in the

Event Action filter
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https://www.google.com/analytics/web/template?uid=ib2L6Y_aTcmHaiBJoBmkMQ
https://www.google.com/analytics/web/template?uid=ib2L6Y_aTcmHaiBJoBmkMQ
https://analytics.google.com/analytics/web/template?uid=0lWcgg-HSSa8NPP9tNlvEA
https://analytics.google.com/analytics/web/template?uid=0lWcgg-HSSa8NPP9tNlvEA
https://analytics.google.com/analytics/web/template?uid=Z-Hny2JNQOuGBkJc2rXTXA
https://analytics.google.com/analytics/web/template?uid=Z-Hny2JNQOuGBkJc2rXTXA
https://www.google.com/analytics/web/template?uid=q9TTzHipSYqrUMdvOIHfUA
https://www.google.com/analytics/web/template?uid=q9TTzHipSYqrUMdvOIHfUA
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Document https://www.google.com/analytics/web/templat
downloads by e?uid=De5wfgPORXSSnWUmMMJ2bgA

page*

Document https://analytics.google.com/analytics/web/tem
tracking by plate?uid=X8nuDAZSTS6RFVADMGpQ Q
Org ID*

*Data is only available from 12 August 2015 onwards.

3. Click Save

1. Click on 'Edit' (top

left corner)

2. Enter your page
slug in the Page filter

3. Click Save

Recommend
exporting results to

view

1.Click on 'Edit'(top
left corner)

2. Enter your Org ID
in the Organisation

filter

3. Click Save

Recommend
exporting results to

view
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https://www.google.com/analytics/web/template?uid=De5wfgP0RxSSnWUmMJ2bgA
https://www.google.com/analytics/web/template?uid=De5wfgP0RxSSnWUmMJ2bgA
https://analytics.google.com/analytics/web/template?uid=X8nuDAZSTS6RFvADmGpQ_Q
https://analytics.google.com/analytics/web/template?uid=X8nuDAZSTS6RFvADmGpQ_Q
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Regular expression glossary

Useful website:

www.ohow.co/regular-expressions-regex-google-analytics

\ Backslash Turns special RegEx characters into everyday, plain characters.
Example:
/folder?pid=123
RegEx:
/folder\?pid=123
| Pipe Means OR

Example: Car|Vehicle

? Question Mark

A question mark means, “The last item (which, for now, we’ll
assume is the last character) is optional.”

Use to capture different spellings of words example: Robbin and
Robin

RegEXx:
Robb?in

() Parentheses

Use for grouping

[ ] Square brackets

Use to make lists

Example:

So p[aiu]ln will match pan, pin and pun. But it will not match
pain, because that would require us to use two items from the
[aiu] list, and that is not allowed in this simple example.

$ Dollar sign

Must end (URL must end with)

Example:
/government/statistics/water$

N Caret

Must begin (URL must start with)
Example:
A/government/publications

. Dot

The dot matches any character (letter, number or symbol)

" Dot Asterisk (star)

Matches anything

Example:
/government/statistics/water.”



http://www.ohow.co/regular-expressions-regex-google-analytics/
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Useful links and resources
Key learning resources

Google Analytics online help guide and support:

e https://support.google.com/analytics

Beginners Level
Google Analytics online tutorial, you will learn the basics of Google Analytics which you can
use in conjunction with this starter guide.

You should only do Units 2 and 3

e https://analytics.google.com/analytics/academy/course/6

Intermediate Level
Useful links when deciding on building campaigns

e URL Builder:
https://support.google.com/analytics/answer/1033867?hl=en

e Related blog post:
https://gdsdata.blog.gov.uk/2015/03/25/evaluating-an-e-bulletin-with-google-analyti
cs/

Explore Google trending search topics with Google Trends:

e https://www.google.co.uk/trends/

Advance Level
Good guides on understanding Regular Expressions for Google Analytics:

e http://www.lunametrics.com/regex-book/Reqular-Expressions-Google-Analytics.pdf

e https://www.ohow.co/regular-expressions-regex-google-analytics/

Dimensions & Metrics Reference guide to use with Google sheets and the Google Analytics
add-on:

e https://developers.google.com/analytics/devquides/reporting/core/dimsmets

Webmaster tools
e https://www.google.com/webmasters/tools/home?hl=en



https://support.google.com/analytics
https://analytics.google.com/analytics/academy/course/6
https://support.google.com/analytics/answer/1033867?hl=en
https://support.google.com/analytics/answer/1033867?hl=en
https://gdsdata.blog.gov.uk/2015/03/25/evaluating-an-e-bulletin-with-google-analytics/
https://gdsdata.blog.gov.uk/2015/03/25/evaluating-an-e-bulletin-with-google-analytics/
https://www.google.co.uk/trends/
https://gdsdata.blog.gov.uk/2015/03/25/evaluating-an-e-bulletin-with-google-analytics/
http://www.lunametrics.com/regex-book/Regular-Expressions-Google-Analytics.pdf
https://www.ohow.co/regular-expressions-regex-google-analytics/
https://developers.google.com/analytics/devguides/reporting/core/dimsmets
https://www.google.com/webmasters/tools/home?hl=en

